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Client:

Mr. Terry’s hair design and treat-
ment center specializes in rescuing 
damaged hair. For over 35 years, Mr. 
Terry has been helping women re-
pair, restore and reform damaged 
hair. When Fuzzy Rocket was asked to 
develop an identity for the Mr. Terry 
(MT) brand, we were very excited. 
One of the first things we wanted to 
know was what made Mr. Terry a suc-
cess. We found the key to Mr. Terry’s 
success has been their revolution-
ary treatment system, along with the 
premiere line of hand-made hair care 
products they produce. Clients using 
Mr. Terry’s treatment system experi-
ence healthy, radiant hair that stands 
the test of time. This was the founda-
tion of the MT brand, and the pillar of 
their treatment system.

Objectives:

□	 Create an identity for the MT 
brand of products

□	 Create a simple e-commerce 
website solution

□	 Cross promote the Mr. Terry 
Hair and Wellness Radio Show 
on the website

□	 Allow visitors to download 
the MT products brochure

Developing a brand identity can 
be a rewarding experience. Nothing 
is more pleasing than to help busi-
nesses express their personality to 
the market, and clearly communicate 
their value. This goes beyond creating 
business cards, or a website. It’s about 
establishing a foundation that influ-
ences every aspect of the business. 
Lots of research went into developing 
an identity that communicated the 
quality of the products, reinforced the 
brand message, and remained gender 
friendly. An especially important point 
for the founder, Mr. Terry, who wanted 
to make sure men felt comfortable us-
ing his products. This led us to choose 
a key color that felt natural in both 
male and female bathrooms, or at the 
gym. We used grey as a base to help 
emphasize neutrality. This was promi-
nent in all the print media, except for 
print ads and the product brochure 
which targeted females, and used a 
blast of colors.

Once the brand identity was de-
veloped, the focus shifted to e-com-
merce. The client requested a low-
tech e-commerce website solution. No 
software maintenance, shopping cart 
software, additional security hassles 
or monthly fees. This was an interest-
ing and unusual request, and greatly 
limited the scope of possibilities. Out-
side of developing the brand identity, 
this quickly became the challenge.

Challenges:

□	 Create an effective e-com-
merce solution without using 
shopping cart software

Shopping cart software is a very 
crucial component to any e-commerce 
solution. It allows shoppers to create 
wish list for products they like, send 
product selections to friends or family, 
apply discounts and coupons to prod-
ucts, share products via social media 
and more. So, the question arises, how 
do you remove this functionality from 
the shopping experience and keep the 
shopper engaged? That’s the question 
Fuzzy Rocket had to answer.

Actions:

In order to engage shoppers with 
limited functionality, one major ac-
tion was required. Keep it simple. 
And that’s just what we did. We made 
it simple and quick to purchase any 
product on the site, while keeping 
shoppers information safe and secure.

Results:

The end result was an efficient e-
commerce website solution that met 
all the client’s requirements.
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